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ABOUT FINEQUITY FINEQUITY gaise o= (Friumy)

FinEquity is a member-led community of - ‘
practice with over 6,500+ members 1

globally. It is comprised of financial “efte

g . Y .y Vo
service providers, NGOs, donors, 9/ J '
academia, researchers, and multilaterals. =5
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FINEQUITY LEARNING THEMES

Gender-Transformative Solutions

Understanding what gendered
social norms are at play and how
they shape women's financial
needs, capacities, and behaviors

Developing a more nuanced
understanding of women's
preferences and behaviors

Incentivizing financial service
providers to proactively focus on
women as clients
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CGAP Photo (Saiyna Bashir via Communication for Development Ltd)

A /
Impact Pathways

Building our understanding of how
and when specific financial products
and services improve resilience for
different female customer segments

Incorporating Women'’s Economic
Empowerment (WEE) metrics into
our work

Zeroing in on gender analysis in
financial inclusion
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CONVENED BY CEAF

Digitally-Enabled Financial Inclusion

Understanding and addressing unique
barriers associated with DFS, such as
digital financial literacy (DFL) and its
enablers

Ensuring that the wants, needs, and
realities of women are appropriately
considered and addressed in DFS

Understanding and unpacking the
DFS-specific normative barriers and
their impact on adoption and usage of
DFS for women
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FINEQUITY MEMBERSHIP BY REGION (FriquiTy)
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Latin America &

the Caribbean but is still small in
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FINEQUITY KNOWLEDGE GUIDE

GENDER DIVERSITY
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GENDER DIVERSITY
AND LEADERSHIP

Value of supporting gender diversity
and inclusion for financial institutions:

Greater financial stability

Meeting women'’s differentiated
needs, preferences, and aspirations

Promoting innovation

Improving portfolio quality and
reducing risk
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GENDER DIVERSITY (ream Copmaliadl s £ o
AND LEADERSHIP LAl 5

FinEquity Knowledge Guide: :FinEquity ¢ A Ji
Gender Diversity and Leadership BALAN g Cppeadal) (e £ o531
in Financial Services L) cileadd) A

FINEQUITY KNOWLEDGE GUIDE

. GENDER DIVERSITY o\ ) )
Why: Gender-diverse - E:D%;?E 3% e sl 3oLl aadd)
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change and transformation
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GENDER-INTELLIGENT DESIGN el g gill el sl mpactl  (PEQUTY)

Gender Blind Intentionally ignoring differences between ;
(Sl A men and women’s use of financial services.
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Assuming that men and women’s use of
financial services is the same.
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. Using data to understand and overcome
Gender Intelligent barriers to women’s use of financial services.
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How to Design asaail] b
for Women: +3)_gall
Segmentation and caanl) g 45 Jal)
User Research Omaddiocall b

* Why s Loadl B3 .

segmentation 52080
useful?

» Data-driven Gt Je slaey) o
+ Tailoring LI el CanSs o

financial services to Gl Cile gandl
core market groups PN

Key resources: KIT Royal Tropical Institute,
BMGF, FinEquity




CONNECT WITH US
@FinEquityGlobal
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https://twitter.com/FinEquityGlobal
https://www.linkedin.com/groups/8602053/
https://uncdf.dgroups.io/g/finequity.alc/topics
https://mailchi.mp/cgap.org/finequity-sign-up
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https://data.worldbank.org/country/sudan?view=chart
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Toll-Free: YM/Landline: 8008800 kK LUUrai 3 b an k

Y: 8800 | WhatsApp: 773008800 .
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Other: 1503888

www. . kuraimibank.com
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www.FinDevGateway.org/AR
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@ArabicFinDev Arabic FinDev FinDev Arabic
Gateway



https://twitter.com/FinDevGateway
https://www.linkedin.com/in/findevgateway/
https://www.facebook.com/FinDevGateway
https://twitter.com/ArabicFinDev
https://www.facebook.com/ArabicFinDevGateway/
https://www.linkedin.com/company/arabicfindev/

